In this module, you will continue writing your Media Plan. This final written Media Plan should be between five (5) and seven (7) pages and the plan should carefully follow the outline.

By the end of this module, you will need to complete Part 2 of the written business plan.  Part 2 of your written business plan should add the following onto your Part 1 and include the following:

Consumer perspective (describe your potential customers)

Seasonality

Geographic Insights

Media budget (prepare an estimated media budget)

Media plan recommendation (provide specific media vehicles)

Role of media (magazine plan, TV plan, Internet plan, and In-Store plan)

Appendix with Charts

 PLEASE SUBMIT THE ENTIRE AND COMPLETE MEDIA PLAN AS ONE DOCUMENT. PART 1 & 2 
